
People vs Heine 0.0

Phase 0.1
Campaign launch with flood of 
fake news on social media. 

Phase 0.2
We attach fake news on the 
landing page where the trial 
happens.

Challenge: Engaging Gen 
Z in the divisive debate over 
whether 0.0% beer is "real" beer.

Insight: The debate over 
non-alcoholic beer's authenticity 
mirrors broader digital 
phenomena of misinformation 
and polarised discourse.

Idea: A mock trial campaign 
leveraging Gen Z's love for irony. It 
launches with divisive fake news 
on 0.0% beer and peaks with a 
fake court session where 
followers judge the beer's 
legitimacy, blending humour 
(parody) with a critique of fake 
news and sparking dialogue on 
beer authenticity.

Phase 0.3
We move our communication on 
trial in video format. 

Users share their “evidence/opinion” 
on beer.  Evidence is used as 
material for defence to create new 
weekly trial videos.

We use a huge number of 
micro-influencers that daily/weekly 
comment on the case.

Phase 0.4
Voting for the verdict

Social media users turn into a 
massive jury and vote for the 
verdict.

Why idea works?
We jump right into the 
conversation: beer or not beer. 

We tackle fake news and 
hate/negative speech/comments. 
Both a digital media issues. 

We use humor, satire and recent 
trend (trials) to provoke 
engagement. 
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